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	INDEPENDENT THEATRE ADVERTISING PACK

BOOKING FORM

	PRODUCTION: 

 

	Order Date
	14-Jan-11

	
	

	Invoice to 

	Company 
	

	ABN (if applicable)
	

	Contact Person
	

	Address
	 

	City
	 

	State
	

	Postcode
	 

	Phone
	 

	Mobile
	

	Fax
	 



	Email
	

	Payment terms
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                                                            PRODUCTION DETAILS

	Key Timing
	Date
	Any special notes?
	

	On-sale:
	NOW
	

	Previews:
	23, 24 March
	

	Opening Night:
	25th March
	

	Season:
	23 MARCH - 16 APRIL 2011
	

	Publication
	Insert Details 
	Art Work Deadlines
	Cover Date

	Time Out
	MREC: 300px (w) x 250px (h). 

Flash, animated of static GIF. Max file 35kb.

Supply artwork, video links, clickthrough URL and fallback images for Flash files.

Skyscraper   120 x 600 pixels
Magazine: Please supply Postcard Artwork in Profile.
	PRINT MAGAZINE:

x

ONLINE MEDIA: 

x
	See schedule below.

	FBi Radio
	Please see attached form
	CART COPY: 10th February

ONLINE MEDIA: 

x
	See schedule below.

	Concrete Playground
	Banner ad specs:
MREC: 300px (w) x 250px (h). 

Flash, animated of static GIF. Max file 35kb.


	ONLINE MEDIA: 

x


	See schedule below.

	Jump On It
	To Be confirmed


	ONLINE MEDIA: 

x
	See schedule below.

	Arts Radar
	Press release

Press images
	ONLINE MEDIA: 

x
	See schedule below.

	Directors PR Campaign
	Require availability of Director for a Photoshoot and interview.
	TBC
	

	
	

	Contact Person
	  

	
	

	Position
	 

	
	

	Signature
	
	Date

	Accepted on Behalf of Arts Radar
	 

	
	


	Special Instructions

	Please supply a press release and all postcard images and press images.
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	TERMS AND CONDITIONS

	The following terms and conditions apply to every advertisement lodged for publication by an advertiser, advertising agency, or its or their representative (Advertiser) in a magazine, other printed publications, or on a website or its subsidiaries, or any party authorised to accept a booking on its behalf (Publisher) including and in particular Arts Radar  (The Subsiduary). The following terms and conditions apply to every advertisement lodged for publication by an advertiser, advertising agency, or its or their representative (Advertiser) in a magazine, other printed publications, radio or on a website published by 

· FBi Radio

· TimeOut Magazine

· Concrete Playground

· Jump On It

· Arts Radar

its subsidiaries, or any party authorised to accept a booking on its behalf (Publisher). 

1. On behalf of The Publisher, Arts Radar (The Subsidiary) will issue an advertisement order for each advertisement submitted and accepted for publication subject to these terms and conditions (Advertisement). Arts Radar will issue an invoice to the Advertiser:(a) for Advertisements published in magazines or other print publications, upon first publication by the Publisher of each Advertisement or the first in a series of Advertisements; and (b) for Advertisements published on a website, on or after 30 days from first publication of that Advertisement.
2. The Advertiser may amend an Advertisement, without penalty no later than 8 days prior to the confirmed date for first publication of that Advertisement.
3. The Advertiser may, in writing, cancel without penalty an Advertisement booked 30 days or more before publication no later than 30 days prior to publication. The Advertiser may, in writing, cancel without penalty an Advertisement booked less than 30 days before publication within 48 hours of the booking except where this would result in the cancellation occurring less than 5 days prior to publication. If an Advertiser cancels an Advertisement, other than a cancellation which is permitted by this paragraph without penalty, the publisher and its subsidiary is entitled to receive full payment for the Advertisement. The Advertiser acknowledges that, if an Advertisement is cancelled less than 5 days prior to publication, the Publisher may be unable to prevent publication of the Advertisement. 
4. Where cancellation of a multiple booking is made, the rate payable for any non-cancelled Advertisements may be increased by the Publisher by an amount equal to the proportionate discount given (if any) in respect of the cancelled Advertisements.
5. The Publisher and The Subsidiary, reserves the right to, for any reason and at its absolute discretion, reject, or reschedule the publication of an Advertisement, for any reason, including but not limited to where an Advertisement may breach a relevant law, industry standard or industry code.
6. The final media ready Advertisement must be received by the Publisher no later than 8 days prior to publication. Failure to provide the media ready Advertisement will not affect the Advertiser’s obligations under these terms and conditions.
7. All artwork must be supplied as high resolution PDF via email (kate@artsradar.com.au and artwork@artsradar.com.au ). Files must be CMYK with all fonts embedded. The provision of artwork to PDP constitutes acceptance of and agreement to these terms and conditions, whether or not the advertiser has signed the associated booking form.
8. Any production costs incurred by the Publisher to format an Advertisement for publication may, at the discretion of the Publisher, be charged to the Advertiser.
9. Unless otherwise agreed in writing, the position and placement of an Advertisement is at the absolute discretion of the Publisher.
10. The Publisher reserves the right to amend the format of advertising features and supplements any time prior to publication. The Publisher will endeavour to notify the Advertiser of any such format amendments
11. All advertisement orders are related to advertising space only. The Publisher gives no undertaking to the Advertiser to include any editorial content in any magazine, print publication or website.
12. Advertisers must check Advertisement proofs if such proofs are submitted by the Publisher or The Subsidiary to the Advertiser.
13. It is the responsibility of the Advertiser to notify the Publisher of any error in a published or scheduled Advertisement without delay.
14. Terms of payment are strictly net cash within 30 days of date of invoice or, if agreed in writing between an Advertiser (that must be a reputable advertising agency) and the Publisher, 45 days of date of invoice.
15. The Advertiser will be charged at casual or basic rates shown in the Publisher’s rate card available on request as at the date for publication.
Discounts and/or rebates (where applicable) will be allowed only if payment for the advertising is made in full within the time prescribed by the Publisher for payment.
16. All advertising will be charged according to the size of the material lodged or the space ordered, whichever is greater.
17. The Advertiser must pay the full price for every Advertisement published by the Publisher notwithstanding: (a) any error, alteration or omission in the Advertisement whether caused by the negligence or mistake of the Publisher, its officers, employees or agents or otherwise; (b) the position of the Advertisement; and/or (c) any variation in the size of the Advertisement during the production process.
18. To the extent permitted by law, the Publisher and its officers, employees and agents will not be liable for any loss or damage however caused in respect of an Advertisement altered, delayed or omitted, whether by negligence, mistake or otherwise. Any other liability of the Publisher or of any of its officers, employees or agents arising in respect of an Advertisement or series of Advertisements is limited to the re-supplying of the publication of the Advertisement or paying for the re-supply of the publication of the Advertisement, at the discretion of the Publisher. The Publisher makes the stipulations contained in this paragraph on behalf of each of its officers, employees and agents and the Advertiser must not bring or be party to or assert any action, claim, counterclaim or set-off against any of them other than as set out in this paragraph.         
19. An Advertisement is accepted for publication on the condition that the Advertiser warrants to the Publisher that no material, statement, information or matter contained in the Advertisement constitutes a violation of any existing copyright or trade mark or a breach of confidence and the Advertisement contains nothing defamatory, obscene, indecent, libellous or in contempt of any court, tribunal or Royal Commission and that its contents do not and its publication must not in any way breach the Trade Practices Act 1974 (Cth) or other applicable statute, regulation, code of practice, industry standard, or law.
20. The Advertiser must, and the advertising agency or representative (if any) jointly and each of them severally must, indemnify and keep indemnified the Publisher and The Subsidiary Arts Radar, its officers, employees and agents against all claims, demands, damages, costs, penalties, suits and liabilities of any nature however caused whether by negligence
21. The acceptance and publication of an Advertisement by the Publisher and The Subsidiary will be deemed to be the consideration for the granting of the warranty and indemnity contained in these terms and conditions. This warranty and indemnity will be implied in each submission of an Advertisement for publication by the Advertiser without the necessity for the execution of any other document.
22. The Publisher may collect and use personal information provided by the Advertiser in order to process and accept an Advertisement for publication. The Publisher may also use this information to inform the Advertiser of goods or services of the Publisher, or third parties, that may be of interest to the Advertiser. The Advertiser may access the information the Publisher holds about it by emailing kate@artsradar.com.au
23. These terms and conditions are binding on the Advertiser and the Publisher and cannot be varied, assigned or waived except in writing signed by an authorised officer of the Publisher.
24. The laws applicable in New South Wales, Australia govern these terms and conditions and the parties submit to the non-exclusive jurisdiction of the courts of New South Wales, Australia and any courts competent to hear appeals from those courts.

	


